Call Card

qie MailpiecelQ Example - Oct 3, 2026

University of Dayton

Preview Day recruitment mailer - Higher education - Score 68, Strong

FIT

Best way in: University of Dayton's

enroliment and admissions team

University of Dayton decides who prints these pieces.
THE OFFER

Purpose: Recruit new students
Preview Day on October 18 or November 1.

WHO TO CALL WHO PRINTS AND MAILS IT
© DOOR OPENER - CALL FIRST Great Miami Mail Works prints and mails it.
‘ Jason Reinoehl What it means: University of Dayton chooses the
D D e e | both prit anc mail. Ask Jason Reinoehl when the work
Phone - Best route v Confirmed 937-229-3717 is next reviewed.
Email v Confirmed jason.reinoehl@udayton.edu Printer Great Miami Mail Works Confirmed
LinkedIn linkedin.com/in/jasonreinoehl Mails it Great Miami Mail Works Confirmed
(2) VENDOR PICKER How we Grgat Miaymi Mail Work's printed aqd
il Farmer ow” ol iocs e o cconite
Executive Director for Procurement and Payable the postage permit.

Services - University of Dayton
Main line for anyone: 937-229-3868, ask by name

OPENER
| noticed your piece sends people to the same go.udayton.edu page for everyone. The QR code
only adds campaign tags, nothing per person. How do you tell which visits came from this
mailing?

ESTIMATED CAMPAIGN VOLUME
At least 200 pieces this campaign - Estimate - floor only

3 THINGS TO ASK
Who decides who prints these pieces, and when is that next reviewed?
How do you measure whether these pieces are working? Do you hold back a test group?
Can you see responses for this mailing on their own?

AFTER THE CALL
(O Called (J Left voicemail (] Talked [J Meetingset (J Not the right person

Notes:

Some detail is left off to fit one page. The full export has everything.

Public sources only. Recipient names, addresses and ZIP codes are never part of a scan. Mail company name changed to MailpiecelQ - Oct 10,
protect a client. 2026



